The amount of space 'quality' newspapers devote to football reflects its increasing importance in European culture. European print media discourse on football does more than cover the game's technicalities, though; it also shapes its readers' awareness of national identities. It is the aim of this study to analyse football match reports and articles from Britain, Spain, France and Germany with a view to understanding the mechanisms at work in the construction of national stereotypes.
of these beliefs is, of course, a sense of our own collective national identity and an awareness of other nations' supposed characteristics. Indeed, the rôle played by media representations of sport in the construction of national identities cannot be overestimated. This 'culture of nationality' 9 is developed, shaped, even inculcated by the media which, therefore, contribute to the maintenance of a set of shared cultural values which serve to reinforce a consensual perception of national unity. One key function of media sport texts is, then, ideological, 'to win the consent of the people to a shared image of the nation and identity'. 10 One of the ways in which European football writing achieves this is through the stereotypification of the characters, the footballers, pitted against each other in an unfolding narrative, the article, recounting a moment of crisis and conflict, the match itself. As we shall see, these stereotypes which are, in Higson's terms, 'recognisable and well accepted conventions of representation' 11 in that they resonate in other forms of culture, too, e.g. cinema and literature, operate in two interdependent ways. First, they provide a shorthand definition of the nation in terms of its own history and society and, second, they offer an insight into how the nation may be perceived as different from other nations.
Stereotypes are also iterative, that is repeated from text to text, which further reinforces European myths of national identity. Stereotypes of national identity, for all their conventional, reductionist qualities, are rooted in objective realities. They are founded upon events or developments in political, cultural, socio-economic and military domains. Throughout this discussion, then, we shall attempt to highlight some of the origins of the stereotypes and images in question. It is our contention that this 'discursive paralysis we call stereotypification' 12 operates through football writing in all four countries studied rather than in England alone and that, consequently, notions of national identity tend to be continually evoked across the European continent. What we attempt in the present study is to isolate and describe these notions in Blain, Boyle and O'Donnell's terms of 'autotypification' (here how Europe's dominant football nations perceive themselves) and 'heterotypification'
(how nations are perceived by others). 13 Ultimately, through these analyses, we hope to discover the extent to which notions of collective national identity remain integral to European football writing in particular and central to that of which the latter is undoubtedly an extension: European culture in general.
National Representation in British Football Writing
The overriding theme of the British press reports of the England football team is that of combat with the supposedly typically English sporting virtues of commitment, energy, and, above all, fighting spirit being highly valued by the media discourse studied. Mangan has noted the importance of warfare in British culture and asserts that 'War, symbolised in the metaphors of war used so widely and so frequently, is deeply embedded in our institutions, thinking, recreations'. 14 In the days of the British Empire war was regarded almost as a national duty; it was the instrument by which 'superior' British values were exported around the world. It required of its participants patriotism, disciplined aggression, courage, leadership qualities, physical strength and self-sacrifice. These virtues were extolled in the prose, poetry and painting of the Victorian and Edwardian era. A culturally endorsed ideal of manhood developed, then, and grew into a 'martial mythology of masculinity'. 15 Of great importance here is the rôle played by sport in the propagation of this ideological warrior ethos. Mangan notes the parallels drawn in the British culture of a century or so ago between the qualities demanded of the colonial soldier and the virtues acquired through sport. The bond between the two was so great that war itself came to be portrayed as a sport in which 'colonial battlefields [became] exotic versions of the playing fields of Eton'. 16 In latter day football writing, the parallels between sport and a militaristic mode of thinking, which might be considered the legacy of the imperial era, are still active with the result that the discourse of football is imbued with military metaphors and references which, thereby, connect football with a broader sociocultural and historically determined perception of a typically aggressive and virile form of 'Englishness.'
The imagery used by journalists to describe action on the pitch involving England does reflect notions of warfare and includes but also goes beyond the simplistic clichés of football being a 'battle' between 'enemies' which Hopcraft notes are encouraged by the nature of the game itself. 17 'unexpectedly' hot later in the tournament, it is the England team who will not be able to adjust to the weather and, despite the fact that the matches are taking place in England, 'The Mediterranean teams will have an advantage because they're more used to the heat' (ibid.). The temptation to stereotype the English weather, even when reality contradicts the image, is too irresistible for the Spanish press. There is no reevaluation of the original stereotype, which might be expected when reality clashes with the preconception, and the reader is left with a reinforced stereotype rather than its dilution.
The Spanish press displays great respect for French football which is reputed One aspect the Spanish press reported in a way which is not mirrored in the press of the other countries is the coverage of the number of France's black players.
This theme is mentioned in the French press itself but only to report on Jean Marie Le Pen's criticism of 'foreigners' who do not know the words of the national anthem being selected for the national team (Le Monde, 25 June 96) and also in the German press, where it is portrayed positively as an example of France's successful multicultural society. In the Spanish press, however, the reaction is rather different.
France's black players inspire a range of (often racist) remarks as the French team is Spanish football writing differs just in one aspect from that of the rest of the data. Underlying the British (and French) reporting it is possible to sense a certain (sometimes begrudging) admiration. In the Spanish press, however, there is little trace of this respect. Perhaps the fact that Spain places such value on style of play rather than on results accounts for their attitude towards the Germans. It is more important for Spanish sides to play well, with high levels of skill and flair, than it is to win.
Boring football is not lauded, no matter how effective it is. 21 Derogatory terms are employed at every opportunity and little credit is given for German victories. Self- 
National Representation in French Football Writing
The French self-image reflected by football writing in Le Monde and Libération is made up of three elements. The first perception is that style is, or should be, a typical Zeitung even felt sorry for the Mirror, which had now to endure so much criticism in turn, although the writers of that paper should be considered 'humorists'. How easy it would have been for the German newspapers to exploit this situation, to show moral outrage and, as the injured party, acquire some moral kudos from it. But the opposite occurs. It is as if the Germans recognise themselves in all these moral, politically correct condemnations by the high-brow press and well meaning citizens, their highly principled assurances that these views on Germany are not shared by the majority, and especially in Bobby Charlton's confession of 'shame', with which he trespassed onto German territory, since this part is usually played by the 'good', repentant Germans who have to bear the guilt stemming from the previous generation's involvement in the second world war. It seems the German newspaper enjoys the incorrectness and frivolity of the British press, something which German public discourse is so badly lacking, and which therefore can be found and appreciated only outside Germany. It is the lack of comic relief from which the Germans suffer and for which England is so well known, liked and admired. Any remorse and earnestness from the English, then, is something genuinely disappointing for the Süddeutsche Zeitung.
Other interesting conclusions regarding German autotypification can be drawn from the reports of the Italy-Germany match. Since the corresponding match in Mexico in 1970 (labelled in the international press the 'match of the century'), every meeting of these teams raises high expectations and gives observers the opportunity to comment on the current state of German affairs. The match in Mexico was the start of the best, most elegant, most stylish and adventurous football Germany has ever played. It was coincidentally also the beginning of the social-liberal era, a period full of optimism, promises and willingness to reform on all fronts. It was also when Germany's international image improved considerably, which was simultaneously achieved on the football pitch and in the political arena. Germany genuinely started to liberate itself from its history, the continuity of the Nazi mentality and an administration which was based in the past. Twenty six years later, where did England's lack of discipline, the players' involvement with drugs and alcohol is a recurrent theme. 28 The image of the English portrayed in the Süddeutsche Zeitung, then, is contradictory: anachronistic and modern, cool and crazy, gentleman and hooligan, hard workers and drunks. But there is no doubt that German sympathies lie with the English. While the German fans are described as dull and remarkable only through their sheer numbers, the English fans are described as in a state of 'ecstasy' and 'hysteria' (24 June 96). There seems to be an unspoken prohibition in the liberal
German press against too much enthusiasm for its own national team. Instead this is expressed by writing enthusiastically about other nations, notably England.
Conclusion
We have seen that the vocabulary and imagery used by European football writing to Similarly, self-belief cum arrogance is also absent from German perceptions of German identity. Instead German football writing is ironic and critical. Selfglorification and militarism are still taboo in public discourse in Germany but widely attributed to Germans by other Europeans.
It seems, then, that the rôle played by European print media discourse on football is to reinforce if not inculcate myths of national character which are rooted in wider politico-diplomatic and socio-economic objective realities. Football writing in Britain, Spain, France and Germany constantly plays the identity card and, in so doing, strengthens notions of collective identity generated by sport and media reflexions of sport. 29 As Europeans, the one thing we can apparently all agree upon is precisely how we allegedly all differ from each other and, in this sense, football writing reflects the dominant culture of Europeans who are, it would appear, given the pervasive predilection for accentuating supposed differences in national character observed in our data, a long way from attaining a state of 'ever closer union'.
